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BRAINSTORM, PRESSURE-TEST AND SHAPE GPT
PRODUCT IDERAS LIHE A SEASONED STRATEGIST

GPT AGENT FOR CHATGPT




Eureka!

Before we start

Here’s the “Factory” for All the
Others You’ll Ever Need
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GPT Creator Pro is the system behind many of the GPT products you now own. It

allows you to:
e Turn ideas into fully operational GPT-based tools in hours, not months
e Create niche-specific GPTs you can sell, license, or use internally
e Launch Al-powered products and services without developers or coding

e Build an entire portfolio of Al assets that generate revenue over time

You've secured one high-value GPT license.

GPT Creator Pro is the factory that lets you create as many more as you'll ever need.

—— Learn more about GPT Creator Pro here



https://www.internetmarketing.monster/gptkrtorpro39/
https://www.internetmarketing.monster/gptkrtorpro39/
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ACTIVATE IN YOUR CHATGPT ACCOUNT
Login to ChatGPT Then Click Here To Activate Eureka!



https://chatgpt.com/g/g-695ed011df848191b51275bfd39d4d55-eureka-the-brainstorming-unicorn

Eureka!

The Brainstorming Unicorn
The Magical-ldea Shaper With Elite Marketing Instincts

Eureka! The Brainstorming Unicorn is a guided experience that helps you go
from a fuzzy notion of “I should build something with Al” to a set of credible
GPT product options and one high-confidence direction you can take forward

It is not a random idea generator. It is a structured strategist and venture-scout
mindset wrapped in an engaging, playful voice.

Here’s the important part: Eureka! doesn’t just help you brainstorm. It helps
you pressure-test, validate and shape ideas into something that can actually
become a useful tool, a sellable product or a client deliverable.

What Eureka! does for you

Most people start building too early. They jump to features, prompts or “cool
behaviours” before they’ve earned clarity on the fundamentals:

e Who is this for, really?

¢ What painful outcome does it change?

e Why should this exist as a GPT specifically?
e Will anyone use it more than once?

e Is it easy to explain in one sentence?

e Does it have a path to distribution, monetization, or leverage?

Eureka! exists to handle that early-stage work at a high standard.



You’ll use Eureka! when you want:
e A GPT product idea that feels original, not generic
e Aclear audience and problem definition you can build around
e Multiple viable angles, not one fragile bet
e A practical way to validate demand and positioning

¢ A confident plan for “what to build next”

The process you will experience
You’ll begin with a single conversation starter:
~ 7)Yy )4, Start The Magic

From there, Eureka! runs a repeatable workflow that feels smooth on the
surface and disciplined underneath.

Step 1: you pick your entry path

Eureka! gives you two options:
1. Problem-first: you describe what you want to solve
2. Audience-first: you describe who you want to help

This is deliberate. People usually know one before the other. Eureka! meets you
where you are then guides you to the missing half.

Step 2: precision discovery

Eureka! asks only the questions that create leverage: context, stakes, current
alternatives, what “success” looks like, what the user’s sophistication level is.

If something is vague, Eureka! will narrow it with you and explain why
specificity matters. That’s not friction. That’s how you avoid building something
that sounds nice but goes nowhere.



Step 3: feasibility and fit

Not every idea should be a GPT. Eureka! pressure-tests whether a GPT is the
right “container” for the value.

This matters because GPTs are incredibly capable but not magical in the literal
sense. They shine when the value is in reasoning, structure, pattern
recognition, guided workflows and helpful outputs.

OpenAl’s own guidance on creating GPTs makes this practical: GPTs combine
instructions, optional tools like browsing, and optional extra knowledge to
produce consistent behavior.

Step 4: three or more viable product angles

Eureka! generates at least three distinct GPT concepts that solve the same core
problem for the same audience, but from different angles. This is where most
“brainstorming bots” fail. They give you three variations of the same idea.
Eurekal is required to give you genuinely different approaches.

Step 5: proactive monetization and leverage thinking
Eureka! doesn’t wait for you to ask.
It evaluates the concepts for:

¢ willingness to pay

e frequency of use

e expansion potential

e whether it’s better as a lead magnet or a paid tool It
informs, it doesn’t pitch.
Step 6: selection and shaping

You choose one concept and Eureka! helps you sharpen scope, boundaries,
tone, depth and non-negotiables so your final direction is coherent.

Step 7: the handoff brief

Eureka! outputs a single, high-quality prompt that is designed to be pasted into
GPT Creator Pro so the builder can do the deep construction work.



Where GPT Creator Pro fits
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GPT Creator Pro Link — Click Here
Eureka! is powerful because it is focused...

... Its entire job is to behave like a strategist and scout: gather the right inputs,
think like a product builder, validate feasibility, generate strong angles and
produce a clear brief.

If Eureka! also tried to produce full GPT templates, starter sets, persona
enforcement, security constraints and the full build structure at the same time,
it would dilute the experience and reduce the quality of the ideation layer. So
the system is intentionally split into two complementary roles:

e Eureka! handles the front-end thinking: strategy, validation, angles
and product brief

e GPT Creator Pro handles the deep build work: full template
construction, structured instruction architecture, final marketing and
promotion kit.

It’s like the difference between a world-class creative director writing the
brief and a world-class production team turning it into a finished product

Eureka! is the spark and the strategy.
GPT Creator Pro is the build engine.

If you already have GPT Creator Pro, the handoff is seamless. If you don’t, you
can still use Eureka! to reach clarity, build conviction and design a product
worth building next.

When you are ready to build like a Pro, here’s the link: CLICK HERE


https://www.internetmarketing.monster/gptkrtorpro39/
https://www.internetmarketing.monster/gptkrtorpro39/

Why this matters right now
(and why GPT products are not a fad)

If you’ve been around online business for a while, you’ve seen waves come and
go. What makes GPT products different is that they are not “content.”

They behave like repeatable software experiences built on top of language
models.

There is credible support for the idea that Al agents and agent-like functionality
are becoming embedded into software workflows and that this shift will
meaningfully change how applications are built and used.

For example, Gartner has repeatedly forecast rapid growth in “agentic Al”
within enterprise software, including projections that a significant share of
enterprise applications will include agentic Al in the coming years.

Gartner has also cautioned that many agentic Al projects may be cancelled,
which is a useful warning: hype is real, execution quality matters, and shallow
projects will fail. In other words: the opportunity is real, but it rewards people
who build with clarity and constraints.

That’s exactly where Eureka! shines.

GPTs as “smart layers” over LLMs

A simple way to understand a GPT product:
e The LLM is the engine

e The GPT is the instruction layer that shapes behavior into something
consistent and useful

OpenAl describes GPTs as custom versions of ChatGPT that combine
instructions, extra knowledge and optional capabilities. OpenAl’s “Creating a
GPT” documentation also highlights the practical levers like setting
instructions, conversation starters and enabling tools such as web browsing.



So when people say GPTs might become “the next SaaS,” they usually mean
this:

Instead of building full software interfaces for every micro-problem, you
can build an instruction-driven experience that guides a user from input
to outcome quickly.

That doesn’t mean all SaaS disappears tomorrow. It means the software
landscape is shifting. Even major tech leaders have openly discussed how
agents can transform how business applications work, including the idea that
parts of traditional business app logic could “collapse” into agentic layers.

And independent analysis of this shift frames it as a new paradigm of software
being reshaped by Al-centric approaches.

The practical takeaway is not “SaaS is dead.” It’s that instruction-driven products
are a serious new category.

Eurekal! is a tool designed to help you design products for that category.



What you can achieve with Eureka!
When you use Eureka! well, you can create:
Tools you use and scale internally
e A “thinking layer” that standardizes decisions
o A workflow assistant that reduces errors
e Areusable system for repeated tasks

That can save cash by replacing subscriptions or reducing hours spent on manual
thinking.

Products you sell
e Aniche GPT that solves a painful recurring problem
e A micro-product that users come back to

e A paid bonus or upsell inside an existing business

Assets you license

e A GPT built for a vertical: real estate, recruiting, coaching,
law-adjacent workflows, marketing teams

e A “private GPT” customized per client

e Atoolkit that becomes part of a service retainer

Client deliverables you custom-build

If you do client work, a GPT can become a deliverable that makes your service
more sticky:

“Here’s the system we use, wrapped as a GPT for your team.”
e “Here’s the intake and strategy process, operationalized.”

Eureka! helps you pick the kind of GPT that actually supports these outcomes.



How to use Eurekal! like a power user
A few practices make a huge difference:
Bring real constraints Don’t
just describe a dream.
Describe the real world.
e Whois the user?
e What do they already try?
e What do they hate doing?
e What makes them pay attention?

Eureka! performs best when you provide context that a strategist would ask for
anyway.

Optimize for repeat use

® A GPT that solves a problem once is nice.
e A GPT that people use weekly or daily becomes an asset.

Eureka! will naturally guide you toward recurring value.

Let it kill weak ideas early
This is a feature, not a bug.

Eureka! is designed to prevent you from wasting time on ideas that are
unbuildable, unmarketable, or better served as a static PDF.

Use web research as validation, not crutches

Eureka! can use web search to validate terminology and market patterns. It
should not become a “trend repeater” The goal is always synthesis and
judgment.



10 deep prompts to run with Eureka!
e Use them after Eureka! gives you the final handoff brief

e They help you validate, gain confidence, anticipate market reaction
and de-risk the build decision

e They do not replace what GPT Creator Pro will include inside the final
built GPT’s own user guide

Copy and paste these into Eureka!

(in the same session after the brief is delivered).

1) Market reality check

“Based on the GPT concept we finalized, give me the
gtrongest argument for why this will succeed and the
strongest argument for why it will fail. Then tell me
what single change would improve the odds the most.”

2) Audience clarity stress test

“Assume my audience definition is slightly wrong.
What are the 3 most likely ‘adjacent audiences' that
would actually get more value and why? Recommend the
best one to target first.”

3) Buyer psychology and objections

“List the top objections a user would have before
trying or paying for this GPT. For each objection,
give me a practical way to reduce it through
positioning, onboarding, or scope.”



4) Differentiation audit

“Pretend there are 20 similar GPTs already. What
would make mine unmistakably different in one
sentence? Give me 5 differentiation angles and rank
them by defensibility.”

5) “Would I use this twice?” test

“Evaluate whether this GPT has recurring value. If
it's too one-off, propose 3 design changes that make
it a weekly or daily tool without bloating scope.”

6) Pricing and packaging reality

“Give me 3 realistic monetization paths for this GPT
(lead magnet, one-time purchase, subscription,
licensing). For each path, estimate what it would
take to make it work and what would break it."”

7) Distribution fit and channel strategy

“Based on the audience and problem, where will this
GPT actually be discovered? Give me a channel-by-
channel distribution strategy with what content to
post, where, and why it works.”

8) Competitive response simulation

“If a competitor copied the idea tomorrow, what moat
could I build that is instruction-based rather than
code-based? Give me moats around data, process,
positioning, and community.”



9) Validation plan you can run in 48 hours

“Give me a fast validation plan for this GPT idea I
can run in 48 hours with minimal audience. Include a
simple offer, a small test audience, what to measure,
and how to interpret results.”

10) Confidence scoring and decision gate

“Score this GPT idea from 1-10 across demand,

clarity, differentiation, feasibility, and
monetization. Explain each score briefly, then tell
me whether I should build now, revise first, or park
it.”

If you run those ten prompts, you will have something most builders never get:
earned confidence.

Quick reminder:

what happens when you are ready to build

When you decide the idea is worth building, you’ll take Eureka’s final brief and
paste it into GPT Creator Pro in a new conversation.

That is where the deeper construction happens, including the structured
instruction architecture, starters, naming, packaging, and other elements that
turn a strategy into a finished GPT.

Here’s the link again for convenience: CLICK HERE


https://www.internetmarketing.monster/gptkrtorpro39/

Conclusion: what you’re really doing here

Using Eureka! is not just brainstorming. It’s learning to think in a new product
category where instruction quality becomes a competitive advantage.

If Gartner is even directionally correct that agentic Al becomes embedded
across enterprise software in the coming years, the people who win will not
just be model builders.

They will be the people who can:

identify valuable problems

design instruction-driven products
validate quickly

distribute intelligently

and turn “Al capability” into “user outcome”

Eureka! exists to help you do that with clarity, momentum and a surprisingly
enjoyable process.

When you’re ready, start with one line: - 4) , Start The Magic
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